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WooCommerce * Tienda de Facebook / Instagram

Augustine Butterfly Cree
$149.90 $179.90

COMPRAR COMPRAR

Augustine Wolf Tee Dre

Plugin
Facebook for
WooCommerce

Like

Follow Share

you muw
Like Reply Mar

“ View more replies
Rebecca Mcintosh Briea Mcintosh
1 Like - Reply - Ma 4 at 12:22

See All

Malletts
@Malletts shop
Home
About

Photos

E-Newsletter

Likes

Augustine Wolf Tee Dre...  Augustine Butterfly Cree... Augu
Events $149.90 $179.90 $189
fideos See All

Posts

g <
g Shop )
=

Automatizar la conexion entre WooCommerce y el Catdlogo de Facebook / Instagram

Plugin

Facebook for WooCommerce

§ sebastianpendino


https://github.com/facebookincubator/facebook-for-woocommerce

WooCommerce * Tienda de Facebook / Instagram

1. Creacion automatica del
Catalogo de Facebook
con los productos de
WooCommerce.

2. Actualizacion
automatica de productos
en la tienda de Facebook
(catalogo).

3. Resync manual de toda
la tienda de Facebook
(catalogo).

Plugin

Facebook for WooCommerce

Malletts

Photos

E-Newsletter

Likes

Events

Videos

Like Follow Share
yuu v
Like Reply March 12 at 6:55pm
< View more replies

m Rebecca Mcintosh Briea Mcintosh
1 Like - Reply - March 14 at 12:22;

See All

Shop

Augustine Wolf Tee Dre... Augustine Butterfly Cree... Augustine Ava
$149.90 $179.90 $189.90

See All

§ sebastianpendino


https://github.com/facebookincubator/facebook-for-woocommerce

WooCommerce * Tienda de Facebook / Instagram

4. Pixel de Facebook. ¢ — —

* Anuncios de
Remarketing dinamico
en Facebook, Instagram,
Red de Terceros.

Plugin v L .
Facebook for WooCommerce s sebastianpendino



https://github.com/facebookincubator/facebook-for-woocommerce

WooCommerce * Anuncios de Remarketing Dinamico

—\ —\
POSTERS C ARR IT o Nishita Agarwal shared this offer.

PJ Jasper's Market
Mostrando todos los resultados (5) 7,

Producto This exclusive deal gives you $10 off
any fruit purchase over $50. Only valid
at our convenient Menlo Park location

x 4 Flying Ninja and on jaspersmarket.com

T -

’F!&
5/ ..p + G
' - wa
“ $10 off of any fruit
FINALIZAR COMPRA e sdeng Gat Ofter

FLYING NINJA PREMIUM QUALITY

~ ~—

Plugin v . .
Facebook for WooCommerce s sebastianpendino



https://github.com/facebookincubator/facebook-for-woocommerce

cComo recuperar
automatic nte
ventas que parecian|
perdidas? '




Tasa promedio de Carritos Abandonados

FASHION 68.3%

TRAVEL 81.7%
7 5 1 6 O/O

GAMING 64.2%
ALL SECTORS

§ sebastianpendino

Statista


https://www.statista.com/statistics/457078/category-cart-abandonment-rate-worldwide/

WooCommerce * |V| . |V| .
Carritos Abandonados @

por email
POSTERS CARRITO

Mostrando todos los resultad

SENER PN

Producto

X bl Flying Ninjc

_> B \/
““ FINALIZAREOMPRA . *:/

FLYING NINJA
$15.00

M Yaoros clier

¢Como funciona? Notifica por email a usuarios que iniciaron el

v "o [
sebastianpendino
proceso de checkout pero lo abandonaron. x P



WooCommerce * Carritos Abandonados por email

There's still ime to fetch your deal from doggyloot Max  MweesiCeess ¢ & B

doggyioct «woof @ugyyiud tam» | 3 Fati 20 |6 cayw s - .

i aptsier Abandoned Cart Lite for
doggyloot WooCommerce

es.wordpress.org/plugins/woo
Naw- A

commerce-abandoned-cart
S&COKJ.I &

ltems you added to your
cart are almost sold out

Mailchimp for WooCommerce

wordpress.org/plugins/mailchimp
-for-woocommerce

-

Please con' disappon your ceg. Feloh yaur fems now betore £5 oo ata!

Ty

. a2 wo Packs of Himalayan Dogl Chews
-~ ==
T

Cuaresty
Price

T
ke . 1020
e

N
\
\

i One Mighty Saboriooth or Woolly Mammoth

C L Bl WooCommerce Follow-Ups

ey woocommerce.com/products
Lots of licks, ' /follow-up-emails

Your francs al doggyloat

PR Ypey—

§ sebastianpendino


https://woocommerce.com/products/follow-up-emails/?aff=12069&cid=1337447
https://es.wordpress.org/plugins/woocommerce-abandoned-cart/
https://wordpress.org/plugins/mailchimp-for-woocommerce/

WooCommerce * POPUPS en Checkout (o Carrito)

PAG}NA DE CHECKOUT POPUP
- = \\/

A x

DONT GO

You still have products in your cart.
Get 10% off when you use the code 100FF

SNAG MY DISCOUNT

) O

PARISTIMTMECES

SUBTOTAL $199.00 USD

Exchatvg tax & ahipoing

Orglers waY be processed in USD

§ sebastianpendino



WooCommerce * POPUPS en Checkout (o Carrito)

# Design 4 Display Rules <4 Integrations I~ Analytics « Publish &

If...

current URL path v starts with v

—

~
AND time on page v is at least v 120 sec.

. optinmonster.com (ejemplo) - . .
@ Plugins Layered Popups (similar) © sebastianpendino



https://optinmonster.com/
https://1.envato.market/c/170429/275988/4415?subId1=WC_SP_com&u=https%3A%2F%2Fcodecanyon.net%2Fitem%2Flayered-popups-for-wordpress%2F5978263

ey Jautomatizar

WooCommerce

con LTI

Woo
comner: (7

»*
zapier



WooT:

Google Sheets

$

MailChimp

#*
OMMERCE + zapier

@ ™

Trelio

Dropbox

Gmail

Evernote

Google
Calendar

Y

Twitter

Slack

t

Typeform

Google Drive

Salesforce



WooCommerce * Zapier

k-2
Zapier
oo J Save new WooCommerce orders to Google Sheets rows Use This Zap
Don't let your order info get disorganized! Use this Zapier
mm o, | 7| Getascheduled email summary of new WooCommerce Use This Zap
orders
ool Create FacturaDirecta invoices from new WooCommerce Use This Zap
orders
oo [ Ei\ Save WooCommerce Orders to SQL Server Use This Zap
=
Need a convenient place to backup your sales data? This

@ Mas info: docs.woothemes.com/document/woocommerce-zapier

Plugin: . .
WooCommerce Zapier s Sebastlanpendlno



http://docs.woothemes.com/document/woocommerce-zapier/
https://woocommerce.com/products/woocommerce-zapier?aff=12069&cid=1337447

fidelizary
dar seguimiento a




Research Findings Canales digitales para
Atraer y Retener clientes

How SMBs are maturing in the omnichannel envi en PYMEs
r acquisition & retention for your organization?

Which online activities primarily drive custome

Retention

Acquisition

81% Email Marketing
Organic Search
Paid Search
Social Media
Retargeting
Affiliates

Referral Marketing

Mobile Marketing
Marketplaces

Comparison
Shopping Engines

Other

Email continues to be the main driver of customer retention and acquisition for SMBs.

Euente:
marsys.com 4
N sebastianpendino



https://www.emarsys.com/app/uploads/2018/01/eTail-Emarsys-WBR-SMB-Report.pdf

Fidelizacion y seguimiento de clientes automatico

Email de Email por primera Email seguimiento
Bienvenida compra de una compra

Email a clientes que no Envio de promocion segun Solicitar resena (a

volvieron a comprar DISIES dg ggg’pra gl cambio de cupdn)

- . Crear la base de datos de clientes
E para email marketing

§ sebastianpendino



Fidelizacion y seguimiento de clientes automatico

IR

™~
{customer_usern

{customer_first_

Triggers

Sending Delay 1 minutes {customer_name

’ {customer_email
Settings
- Trigger k {store_url}
& Coupons v after first purchase
\> after added to cart b

€ Exclusions after customer purchased more than one time

Enable for after downloadable file added

after file downloaded

hd From/Reply-to .
— Py file not yet downloaded ),

GGG LEITIEE  after Coupon used 3
ad Google Analytics F

after Order Status: pending
after Order Status: processing b

WooCommerce Follow-Ups

g v .
woocommerce.com/products/follow-up-emails S sebastlanpendlno



https://woocommerce.com/products/follow-up-emails/?aff=12069&cid=1337447

Fidelizacion y seguimiento de clientes automatico

M\

e,
o

€3 Exclusions
Enable for All products =

From/Reply-to

Delete

“AND
ad Google Analytics Q‘ =

v customer bought these products \.’J

customer bought from these categories
\ on first purchase
) order total above:
order total below:
' total orders by customer above:
total orders by customer below:
total purchase amount by customer above:
total purchase amount by customer below:

payment method used:
shipping method used:

WooCommerce Follow-Ups

g v .
woocommerce.com/products/follow-up-emails S sebastlanpendlno



https://woocommerce.com/products/follow-up-emails/?aff=12069&cid=1337447

Fidelizacion y seguimiento automatico a partir de WC

(servicios externos)

&

m Plugins

COMMERCE

E -3
zapier

EMAIL / CRM
o\

§
‘ Campaign

Agile CRM

mallchimp Monltorcom mﬂ‘ l
E ™~ S

B o GetResponse

(AWeber HubSEbt

CRM

$ sebastianpendino



¢Atencion




Conferences

What we do
5 .
25% del servicio al cliente

usara Asistentes Virtuales
hacia el afno 2020

Gartner@ Who we serve

TOKYO, Japan, February 19, 2018

Gartner Says 25 Percent of Customer Service
Operations Will Use Virtual Customer

Assistants by 2020

grate virtual customer

rations will inte
020, up from less than

and support ope
t channels by 2

0SS engagemen
Inc.

Twenty-five percent of customer service
assistant (VCA) or chatbot technology acrt

two percent in 2017, according 1o Gartner,

Fuente:
Ga rtner.cor;”l
§ sebastianpendino



https://www.gartner.com/en/newsroom/press-releases/2018-02-19-gartner-says-25-percent-of-customer-service-operations-will-use-virtual-customer-assistants-by-2020

WooCommerce * BOTs

X
Welcome to QuantumCloud Store

o @ El BOT muestra los

productos en oferta desde
WooCommerce...

Cliente pregunta:
- é¢Tienes algo en oferta? -

Plugin

g v . .
WoowBot (Freemium) N sebastianpendino


https://1.envato.market/c/170429/275988/4415?subId1=WC_SP_com&u=https%3A%2F%2Fcodecanyon.net%2Fitem%2Fwoowbot-woocommerce-chatbot%2F21426656

WooCommerce * BOTs

Multi Idiomas

Google Artificial
Intelligence, Machine
Learning o Al Engine
con DialogFlow

Procesamiento
Natural del Lenguaje
mediante Google's
Dialog Flow

Plugin

WoowBot (Freemium)

Welcome to Woo Shop
' | have found following recently viewed
Products
%

e T

Vista de la ficha del producto desde el chat R
0 O

§ sebastianpendino



https://1.envato.market/c/170429/275988/4415?subId1=WC_SP_com&u=https%3A%2F%2Fcodecanyon.net%2Fitem%2Fwoowbot-woocommerce-chatbot%2F21426656

~  ¢Coémo aumentar
el Ticket Medio de
Compra de forma

. .
autgrr’| .
| r "‘ “'Quhr ™
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THE NETFLIX

TECH BLOG

I St

our personalization algorithms to this new scenario 1

594 of what people watch is from some SOIT of
point by continuously optimizing the
significant gains in member

We have adapted

a way that now 7
endation. We reached this

recomin
ience and have measured

member exper

75% de lo que las
personas miran es a
causa de algun tipo de ¢ T“ F'L
recomendacion. Dhan Rl

rH ’

4 ﬁ?‘l

SR Jostto ks Bruwse DV Vour Queus % Sogoestons For Vi

Fuente;

Medium
§ sebastianpendino


https://medium.com/netflix-techblog/netflix-recommendations-beyond-the-5-stars-part-1-55838468f429

Daisy Nguyen

Did you know that 70%

recommendation, and 10

product recommendation 0 boost revenue b

70% de la Home de
Amazon esta dedicada
a las recomendaciones

personalizadas.

Fuente:
Beeketing blog

geis devoted 10 personalized

of Amazon’s homepa
Commerce now use

0% of top 10 world’s leaders in e
y 74%?

|What Other Customers Are Looking At Right Nov

§ sebastianpendino


https://beeketing.com/blog/how-product-recommendation-helps-e-commerce-sites-increase-conversion-rates/

WooCommerce * Motor de
Recomendaciones

KitchenAid Artisan Stand Mixer
R ARR (| customer review)

Automatizar
los productos
recomendados
“estilo

Pellentesque habitant morbi tristique senectus et netus et malesuada
fames ac turpis egestas. Vestibulum tortor quam, feugiat vitae,
ultricies eget, tempor sit amet, ante. Donec eu libero sit amet quam
egestas semper. Aenean ultricies mi vitae est. Mauris placerat eieifend
leo.

SKU: WO020 Categories: Appliances, Mixers & Attachments

Amazon”

Description = Reviews (1)

Product Description _
dapibus, neque id cursus faucibus, tortor neque egestas augue, eu vulputate magna eros €u erat. Aliquam erat volutpat. Nam dui mi, tincidunt

quis, accumsan porttitor, facilisis luctus, metus

Customers who viewed this item also viewed these products
Productos auto

seleccionados

.
P I u I n Le Creuset Toughened Non Master Class Biscuit and Icing
Stick Shallow Frying Pan Set

Recommendation Engine

Add to cart Add to cart

§ sebastianpendino


https://woocommerce.com/products/recommendation-engine/?aff=12069&cid=1337447

WooCommerce * UpSells * Inteligencia Artificial

@ You just added-- )

(219 reviewed) Write roview

) Productos AUTO

$19.00 #5552 .
seleccionados

COLORS: . ;» @ C

S ’XS S . M ‘ 1 L XL XXL

o 19 =

Add ta cart.

Plugin X E i
Beeke%ng for WooCommerce (Freemium) s sebastianpendino



https://wordpress.org/plugins/beeketing-for-woocommerce/

WooCommerce * CrossSells * Inteligencia Artificial

Productos AUTO
seleccionados
o 5

Hang on! We have t
Offer will end In 05:30:4

Plugin

g v . .
Beeketing for WooCommerce (Freemium) s Sebastlanpendlno



https://wordpress.org/plugins/beeketing-for-woocommerce/

000
SebastianPendino.com
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http://linkedin.com/in/sebastianpendino



https://sebastianpendino.com/
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WooCommerce * Pagos recurrentes

WooCommerce Subscriptions

Woocommerce.com/products/woocommerce—subscriptions

1. Recibir pagos recurrentes.

2. Pasarelas: Stripe, PayPal, Amazon
Pay, Authorize.net, otras.

WooCommerce MercadoPago

es.wordpress.org/plugins/woocommerce-mercadopago

1. Recibir pagos recurrentes en
paises de America Latina.


https://woocommerce.com/products/woocommerce-subscriptions/?aff=12069&cid=1337447
https://docs.woocommerce.com/document/subscriptions/payment-gateways
https://es.wordpress.org/plugins/woocommerce-mercadopago/

1;— —_—— ER—

- promocmnes y

ot descuentos’
-’ N ARy




WooCommerce * Descuentos automaticos

Product Data — Simple product - Virtual: | Downloadable: &
icepe s sKU POSTER-R
= Inventory
Regular Price ($) 10
(D Shipping
Sale Price ($) g
#7 Linked Products
=l Attributes /
3 Advanced
Regular Price ($)
Funcidn nativa  salePrice(s) 5
de WC por cada
d t Sale Price Dates From... YYYY-MM-DD o
roaucto. Cancel
P To... YYYY-MM-DD =

§ sebastianpendino



WooCommerce * Descuentos automaticos

Campaign Settings B
I ﬁ Schedule
Type One Time
£13 Dacount Recurring option allows you to run recurring campaign for set duration.
EXte n d I e n d 0 Ia E Inventory © Need Help with setting up Recurring campaign? Watch Video or Read
o 7 . Dogs
funcidén nativa de 1 Coupons
WooCommerce s ‘
. Start Date & Time 1 2018-10-02 12:00 AM12:0(
para varios productos
’ @ Events
/ categorias / fechasy
mas... > Actions Duration 1 days 0O hrs 0 | mins
$ Advanced gt
Pause Period [1 days |0 hrs |0 mins

——— ——
Ends Qt_\le/ver/\ (O After Set Recurrences ._(®) At Specific Time )

Sets Recurring Campaigns to go on forever, or end after certain repelifions or

end at a specific date.

End Date & Time 2018-02-24 12:00 AM

W\ sebastianpendino



WooCommerce * Descuentos automaticos

Rules

Rules Apply this Campaign when these conditions are matched:

—

Create a set of rules to e —. )
determine when the Product Category Vs
campaign defined above will

be displayed. or when these conditions are matched

@ Need Help with setting CR

AND

Ej: Disminuir 5% el descuento cada 3 ventas realizadas:

Ejemplo:

Descuentos Assign  Discount Yi|= v| |40% When  Unit(s) Sold v between 0 3

Early Bird R —
1™ [
Assign  Discount | |= ¥| |35% When  Unit(s) Sold ¥  between 4 T
Y

Plugins ¢ : . .
N sebastianpendino

Ejemplo con Finale XL plugin.
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Exhibir resenas puede
aumentar las conversiones
en un 270%.

Pedido de
Resenas
automatico
con WC 1. Displaying revi

1. 0.0.0.0.¢ conversion by 270%

WHAT WE FOUND:

ews can increase

2. Reviews impact sales more for

higher-priced items ...

Las resefnas i :
mas en JSJT&@?SZ 3. ... and for higher-consideratior Ejgissfrz
precio mas alto. ser cierto.
4. 5 stars IS “too good t0 be true”
Las primeras resenas
HIRLE L) Gl 5. |nitial reviews have the greatest impact

impacto.

Euente:
piegel Research Center ‘
W sebastianpendino



http://spiegel.medill.northwestern.edu/online-reviews/

Pedido de Resenhas automatizado con WC

Imagen: YITH

Review for Discount - - _
N sebastianpendino

Yith Review for Discount



https://woocommerce.com/products/review-for-discount/?aff=12069&cid=1337447
https://yithemes.com/themes/plugins/yith-woocommerce-review-for-discounts/

AHORA S|

iMUC

000
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https://www.facebook.com/sebapendino
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http://linkedin.com/in/sebastianpendino

